HOW TO ENCOURAGE MEDIA OUTLETS TO PLAY 

PUBLIC SERVICE ANNOUNCEMENTS

Project and Purpose:
Use the media to inform, educate, and sustain public awareness and action on the health risks of indoor radon by using public service announcements (PSAs) designed for broadcast and print media.

Achieving the Goal:
Talk to media PSA directors about the specific risks to local residents and the need to keep the community educated and moving forward testing and mitigating homes with high levels.

Tracking Success:
· Number of stations and/or publications which agree to run the PSAs.

· Number of times a station or publication uses the PSAs.

· Number of related news stories generated about the health risks of radon in homes.

· Total dollar value of media time/space donated to the radon issue.

Action Steps:
1.  Gather a list of the local media outlets in your area..  Include TV, radio, cable outlets, non-profit media like university, religious and government stations.  Include daily and weekly  newspapers and local magazines.  Also, contact local billboard, bus or transit authorities.

2.   Call these media outlets and ask to speak to the PSA director, community affairs director, station manager, advertising manager, editor or publisher.  Use a community blog or internet chat room to begin a conversation about radon health risk!
3.  Set up an appointment and meet personally with your local broadcast and print media people.   Explain more about local radon risks and let them know it is an important local issue.  Ask for their support in educating the community about radon and provide copies of the PSAs.  Enlist them in sponsoring a community outreach project with you.

4.  Develop a relationship with reporters, editors, and publishers.  Offer to do interviews, write news commentaries, or write Op-Ed pieces for their publications. Provide names of other experts who are willing to work with the press.  Give samples of the PSAs.  

5.  Make follow-up calls or send notes to offer assistance or to encourage more support.  Develop an on-going relationship with these people and offer to help if appropriate. 

6.  Bestow recognition and write thank-you letters or thank station management on their blog or on a community web blog/chat room for their support.

7.  The more you get involved the more your local media will get involved in this issue. 
